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Abstract:   This  article  covers  the  options  the  digital  content  creators 
have  to  monetize  their  creations.  The  simplest  solution 
seems to be the winning one, so by enabling the ads, the 
digital content may be quickly transformed into money with 
no cost. 
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Digital Assets   
Since we clarified before some important terms related to field of the 
intellectual property, today I would like to make a step further and to 
discuss a related hot topic - how a creator can monetize the value of his 
own digital assets. 
A digital asset is a binary format content (usually a file) that is also 
carrying the right to use, such as images, multimedia artifacts or even 
plain text. 
Such a digital asset may be either born digital or the result of the 
digitization, the process of replication analogue material to a digital form, Page 3  Oeconomics of Knowledge, Volume 5, Issue 2, Spring 2013 
 
as illustrated below.  
 
 
 
 
 
 
 
 
 
 
Digitization – from analog to digital 
 
Monetization 
Now, let’s imagine the classical case of a regular person loving to 
make movies by using a personal camera.  After spending hundreds of 
hours for filming, editing, adding an original soundtrack and so on, finally 
a complete movie is exported into a digital format and distributed over 
the internet.  Assuming the movie is well received by the Internauts, how 
to turn such a success into gold? The answer is called monetization. Page 4  Oeconomics of Knowledge, Volume 5, Issue 2, Spring 2013 
 
 
 
 
 
 
 
 
 
 
 
 
Monetization 
 
Most  of  video  streaming  web  applications  are  allowing  content 
monetization  by  displaying  ads,  so,  for  example,  you  can  assign  an 
AdSense  account  to  the  YouTube’s  account  and  in  this  way  the 
commercials  displayed  while  playing  the  movie  are  actually  generating 
money in pure form. 
Once you upload the file on the video streaming application, you can 
make  the  appropriate  option  related  to  monetization  by  enabling  or 
disabling ads.  
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YouTube – Monetization Screen (www.youtube.com)  
 
Of course, in order to be allowed to share such a movie, you have to 
provide the necessary details showing that  you created the content or 
you  own  the  appropriate  rights  for  the  video  and  audio  part,  like  the 
permission for commercial use.  
 
Conclusions 
Even  if  there  are  other  interesting  options  to  turn  the  movie 
described  above  into  money,  like  pay-per-view  (viewers  should  pay  in 
order to see the content), online selling (by using a physical form, like 
DVD format) or licensing, adding ads seems to be the most convenient 
solution, since there are no costs involved and the financial advantages 
could  be  attractive  enough  for  non-professional  creators  of  intellectual 
artefacts.  
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